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AUTOGAS AND METROSPLASH CREATE STRATEGIC MARKETING ALLIANCE

ABILENE, Texas - October 13, 2004 - AutoGas Systems, Inc. today announced a strategic marketing and
technology alliance with MetroSplash Systems Group, of Bedford, Texas that combines the technological
strengths of both companies. The result of this alliance provides a unique and innovative way for retailers to
cross-merchandise their products by offering gasoline at a price-per-gallon reduction at the pump.

Under this alliance, MetroSplash has assigned associated price-per-unit technology rights to AutoGas.
Simultaneously, AutoGas has granted MetroSplash a license to its related intellectual property including
reduction in cents-per-gallon at the gas pump for certain applications. The result of this arrangement will
generate a national integrated cross-merchandising solution enabling retailers to issue real-time gasoline
incentives redeemable by consumers at a network of more than 25,000 neighborhood gasoline stations and
convenience stores. These incentives will allow consumers to lower their price-per-gallon at the dispenser
based on promotions from the various retailers. While the scope and deployment plan is nation-wide and has
already been initiated at the convenience store level with major oil stations throughout the U.S., the true energy
of the solution targets local communities, empowering local merchants to team up with one another in order to
serve the local consumers.

“The ‘Community’ based solution benefits all participants,” said Randy Nicholson, president and CEO of
AutoGas. “It allows retailers to focus on their core competency — merchandising and in-store products — while
using the strengths of fuel marketing to create a new promotional currency. It's an alliance that sets the stage
for future innovative solutions.”

“With AutoGas providing the redemption capability at the fuel pump, MetroSplash will focus on the promotion
engine and settlement capability,” said Chris Daly, MetroSplash CEO. “We have partnered with AutoGas to
bring a better technology solution to the market; a scalable, secure and reliable cross-merchandising
infrastructure. Backed by patented technology regarding ‘scan down at the pump’, we are helping retailers’
profitably promote their products.”

AutoGas, located in Abilene, has been a leader in retail fuel automation for nearly two decades. From state-of-
the-art Point-of-Sale (POS) solutions and dispenser control systems, to loyalty programs — AutoGas products
help retailers move more merchandise resulting in greater profits. AutoGas, the pioneer of ’pay-at-the-pump’
technology, continues to develop innovative cross-merchandising solutions based on their patented price-per-
unit savings’ methodology. For additional information about AutoGas or its product line, see www.autogas.com.

MetroSplash Systems Group is a software development company that acquired all assets of FuelLinks, Inc, in
November 2003 including all intellectual property (IP) rights, all technology and all software. Fuel Links had
developed and begun deployment of a cross-merchandising system based on the issuance and redemption of
gasoline discounts - enabling grocers to create powerful customer incentive programs by giving consumers
dramatic discounts on gasoline. For additional information about MetroSplash, visit our website at
www.metrosplash.com.
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